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Overview

If you're not familiar with Twitter, the concept is to express everything within 140 characters per 'tweet'. It's a cross between a blogging platform and a social networking site, and posts answer the question "What are you doing?", although depending on the user this is as simple as 'eating a sandwich' through to a mini-diatribe or links to interesting websites etc.
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The trick is to ensure that your ‘tweets’ or updates are regular but not overly so that people then stop reading your messages. Also make sure your updates are interesting, relevant and varied (i.e. don’t keep sending the same message every couple of days).

Everything that you say is included your own Twitter timeline/profile, including when you reply to people (use the arrow symbol against people's tweets - this will show in the tweet as @theirusername). They will also show in the Public Timeline, unless you specify otherwise in your settings, which anyone can search – e.g. NorfolkUK performs regular searches for Norfolk and Norwich to see who else is out there and what people are saying.

Users who ‘follow’ you effectively sign up to receiving your messages, and when you follow someone, their updates show when you log in to Twitter.

Direct Messages (DM) / Retweets (RT)
If you want to say something private you will need to Direct Message (DM) them – this ensures that the message does not show in your timeline or the public timeline. If you have been sent a DM it will show as a number next to the Direct Messages section (right-hand menu) when you log in online. The number is the total of DMs and not just unread messages.
If you see 'RT' or 'via @username' then this is a Re-tweet - in other words that user is forwarding someone else's tweet. This is a good way of easily spreading messages and to build up relationships online.
Access to Twitter

Most people update via logging on to www.twitter.com, but you can also update Twitter from mobile phones and use downloadable programmes like Tweetie or TwitterFon on phones and Tweetdeck on your computer, for ease of twittering. 
Making the most of your tweet

If you're including web addresses (URLs) it's best to use a service such as http://tr.im or http://tinyurl.com/ to compress the URL to less characters, freeing up room for everything else. If you register with these then all click throughs on your posted URLs are tracked – this is a great way of reassuring you that you are being read and that your posts are thought to be interesting!
Images

If you want to post images you can either post the image URL (web address) - shortening it with tr.im or tinyurl - or use a service such as http://www.twitpic.com/ which uploads direct to twitter. Many programmes such as Tweetie or Tweetdeck include an ‘upload image’ option.
Hashtags #
Hashtags such as #blognor09 or #pensthorpe make subjects more traceable, and are also used when combining twitter with different technologies - for example on Blogging Norfolk day all 'tweets' with the hashtag #blonor09 were also shown live on the Forum's huge plasma screen.
Tools

Every day new tools appear which enable mobile phones to synchronise easily with Twitter and other social networking sites, or which can find new followers or analyse your tweets, followers and performance on Twitter. The best thing to do is to explore, have a play and learn as you go on!

General tips
· Make sure you post regularly – otherwise you may not pick up new followers if they think it’s a dormant Twitter account

· Conversely, don’t over-post! No-one wants to get bombarded by you every two minutes!

· Make sure your message is relevant and varied – if it’s the same sales message every day, then people will un-follow you

· Interact with other Twitter users – follow them, re-tweet their messages and reply to their tweets when relevant. They’ll then be more inclined to do the same for you

· Condense and track your URLs – but make sure that there’s enough info in the tweet so that people know what the link is about!

· Explore, engage and enjoy!
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